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PART 1: EMAIL COPYWRITING FOR SALES

The 6 Principles of Persuasive Copy

Principle #1: Reciprocity

Concept: Give value first, ask for sale second
Application in emails:

e 80% value, 20% selling
e Free content that builds trust
e Lead magnets and bonuses

e Helpful tips before pitch

Example:

P
Emails 1-4: Pure value, no selling]
Email 5: Soft mention of product]
Emails 6-7: Pure value again]

[
[
[
[Email 8: Sales pitch]

.

Psychological trigger: "They've helped me so much for free—their paid stuff must be amazing."

Principle #2: Social Proof

Concept: People follow what others do

Application in emails:



e Customer testimonials
e Number of users ("Join 10,000+ people")
e (ase studies

o Before/after results

Template:

Ve

"This is exactly what Sarah did:
Before: [Struggle]

After: [Result]

Timeline: [Timeframe]

She used [Product] and achieved [specific outcome].

Want the same results? [CTA]"

Principle #3: Scarcity & Urgency

Concept: Limited availability increases perceived value
Ethical scarcity:

e Limited enrollment (cohort-based courses)
e Bonuses expire (specific date)
e Price increases (scheduled)

e Cart closes (specific time)

Unethical scarcity (avoid):

e Fake countdown timers
e "Only 3 left" when unlimited

¢ False deadlines

Template:



Subject: 24 hours left

Hey [Name],

Tomorrow at midnight, [Product] enrollment closes.

After that, you'll have to wait until [next cohort/opportunity].

[Recap benefits]

Ready to join? [Link]

[Your Name]

Principle #4: Loss Aversion

Concept: Fear of missing out > desire to gain
Application:

e "Don't miss this opportunity”
e "Last chance to [benefit]"

e "What you'll miss out on"

Frame as loss, not gain: X "Join to get [benefit]"
< "Don't miss [benefit]"

X "Gain 1,000 subscribers"

< "Stop losing potential customers every day"

Template:

Ve

Right now, you're leaving money on the table.
Every day without [product], you're missing:
- [Lost opportunity #1]

- [Lost opportunity #2]

- [Lost opportunity #3]

How much is that costing you?

Stop losing [benefit]. [CTA]




Principle #5: Mere Exposure Effect
Concept: Familiarity breeds trust
Application:

e Consistent email presence

e Multiple touchpoints before sale

e Nurture before pitch

e Retargeting and follow-up

The 7-12 touchpoint rule: Most people need 7-12 exposures before buying
Your email strategy:

1. Lead magnet
2. Welcome sequence (7 emails)
3. Nurture emails (8-12 emails)

4. Launch sequence (10 emails)

Total: 25+ touchpoints before first sale

Principle #6: Zeigarnik Effect

Concept: Incomplete stories create tension
Application:

e Open loops in emails
e "More on this tomorrow"
e Serialized content

e Cliffhangers

Template:



Tomorrow, I'll share the #1 strategy that took me from $0 to $50K/month.

It's counterintuitive. It goes against conventional wisdom.

And it changed everything.

More on that tomorrow.

[Your Name]

\

Next email delivers the payoff

The S Proven Copywriting Frameworks
Framework #1: PAS (Problem-Agitate-Solution)
Structure:

1. Problem: Identify their pain point
2. Agitate: Make it worse (show consequences)

3. Solution: Present your offer

Template:



Subject: Still struggling with [problem]?

PROBLEM:

You're [describe current struggle].

You've tried [common attempts] but nothing works.

AGITATE:

And every day this continues, [negative consequence].

You're wasting [time/money/opportunity].

Meanwhile, [competitors/others] are [achieving what they want].

SOLUTION:
That's why I created [Product].

It solves [problem] by [unique approach].
Inside, you'll get:

- [Benefit]

- [Benefit]

- [Benefit]

[CTA: Get Started]

-

Example:



Subject: Still stuck at 0 subscribers?

PROBLEM:
You're trying to build an email list, but nobody's signing up.

You've created a lead magnet. Built a landing page. Posted on social media.

Still: 0 subscribers.

AGITATE:

And every week that passes, you're missing out on potential customers.

Those are people who would have bought from you—if only they'd joined your list.

Meanwhile, your competitors are building audiences of thousands.

SOLUTION:
That's why I created the Email Growth Accelerator.

It shows you the exact strategies that got me 10,000 subscribers in 12 months.
Inside, you'll get:

- The lead magnet formula that converts at 47%

- 7 traffic sources you can tap today

- My complete welcome sequence templates

— Join now: [Link]

Framework #2: AIDA (Attention-Interest-Desire-Action)
Structure:

1. Attention: Grab with bold statement/question

2. Interest: Build curiosity

3. Desire: Create want through benefits

4. Action: Clear CTA

Template:



Subject: [Attention-grabbing statement]

ATTENTION:

[Bold claim or surprising statement]

INTEREST:

Here's what I mean...

[Story or explanation]

DESIRE:

Imagine if you could [desirable outcome].
- [Benefit #1]
- [Benefit #2]
- [Benefit #3]

That's exactly what [Product] delivers.

ACTION:
Ready to get started?

— [CTA Button]

[Your Name]

-

Example:



Subject: I made $10K last month from a 500-person list

ATTENTION:

Most people think you need 10,000+ subscribers to make real money from email.

I'm proof that's wrong.

INTEREST:
Last month, T generated $10,247 from a list of just 538 people.

That's $19 per subscriber.

How? I focus on engagement and monetization—not vanity metrics.

DESIRE:
Imagine making $5K, $10K, even $20K per month...

Without needing thousands of subscribers.

Without constant content creation.

Without burning out.

My Email Monetization Masterclass shows you exactly how.

ACTION:

Enrollment opens Monday.

Join the waitlist here: [Link]

[Your Name]

Framework #3: BAB (Before-After-Bridge)

Structure:

1. Before: Current painful state
2. After: Desired future state

3. Bridge: Your product is the path

Template:



Subject: From [Before State] to [After State]

BEFORE:

Right now, you're [current struggle].

Every day feels like [painful experience].

AFTER:

But imagine waking up to [desired outcome].

Instead of [pain], you have [pleasure].

Instead of [struggle], you have [ease].

BRIDGE:

That's the transformation [Product] delivers.

It takes you from [Before] to [After] in [Timeframe].

Here's how: [Brief explanation]

Ready to make the shift?

— [CTA]

[Your Name]

-

Example:



Subject: From 0 subscribers to 1,000 in 90 days

BEFORE:

Right now, you have a small (or non-existent) email list.

Every launch feels like screaming into the void.

AFTER:

But imagine having 1,000 engaged subscribers.

People who open your emails. Click your links. Buy your products.

A real audience that generates consistent revenue.

BRIDGE:
That's exactly what the Email Growth Blueprint delivers.

It takes you from 0 to 1,000 subscribers in 90 days using proven strategies.

No paid ads required. No huge social following needed.

Just a system that works.

— Get the Blueprint: [Link]

[Your Name]

Framework #4: The Story Framework

Structure:

1. Setup: Introduce character (you or customer)
2. Conflict: What went wrong
3. Resolution: How they overcame it

4. Application: How reader can do same

Template:



Subject: How [Name] went from [Before] to [After]

SETUP:
Meet [Name/You].

[Brief background]

CONFLICT:
But [problem happened].

[Describe struggle, failed attempts, frustration]

RESOLUTION:
Then [turning point].

[What changed, what they discovered, what they did]

The result? [Specific outcome]

APPLICATION:

Here's the thing: what worked for [Name/me] can work for you.
The strategy? [Product Name].

Inside, you'll learn:

- [Key lesson]

- [Key lesson]

- [Key lesson]

— Get started: [Link]

[Your Name]

.

Example:



Subject: How I went from $0 to $50K/month with email

SETUP:

Three years ago, I was a broke freelancer.

No email list. No consistent income. Constantly hustling for the next client.

CONFLICT:

I tried everything: Cold outreach. Social media. Content marketing.

Nothing worked. I was burning out.

Then I lost my biggest client. Down to $800 in the bank.

RESOLUTION:

That's when I went all-in on email marketing.

I built a list. Created a product. Launched to 500 subscribers.

First launch: $8,000.

Second launch: $22,000.

Now? $50K/month on autopilot.

APPLICATION:
What changed? I figured out the system.

And now I teach it inside Email Monetization Mastery.
You'll learn:

- How to build a buyers list (not just subscribers)

- The exact sequences that convert

- My complete product creation framework

— Join here: [Link]

[Your Name]

Framework #5: The List Framework

Structure: Simply list benefits, features, or tips with context

Template:



Subject: [Number] ways to [achieve outcome]
Here are [number] strategies for [achieving result]:
1. [Strategy name]

[Brief explanation]

[Why it works]

2. [Strategy name]

[Brief explanation]

[Why it works]

3. [Strategy name]

[Brief explanation]

[Why it works]

[Continue...]

Want all [number] strategies in depth?

That's exactly what I cover in [Product].

— Learn more: [Link]

[Your Name]

Sales Email Templates

Template #1: The Value + Soft Pitch Email

Purpose: Provide value while mentioning product naturally

Structure:



Subject: [Valuable tip or insight]

Hey [Name],

Today I want to share [valuable strategy/insight].

[2-3 paragraphs of pure value]

- Teach something useful

- Include examples

- Give actionable advice

[Implementation steps]

Step 1: [Action]

Step 2: [Action]

Step 3: [Action]

This is just one strategy I teach inside [Product Name].
If you want [number]| more strategies like this, check it out here: [Link]

But whether you join or not, implement what I shared above—you'll see results.

Talk soon,

[Your Name]

P.S. [Additional tip or call-out]

Template #2: The Hard Pitch Email

Purpose: Direct sales email during launch

Structure:



Subject: [Product] is now open

Hey [Name],

Today's the day: [Product Name] is officially open.

Here's what you're getting:

MODULE 1: [Name]

You'll learn [specific outcome]

MODULE 2: [Name]

You'll learn [specific outcome]

MODULE 3: [Name]

You'll learn [specific outcome]

BONUSES:
- [Bonus #1]
- [Bonus #2]
- [Bonus #3]

INVESTMENT:
$[Price] or [Payment plan]

100% money-back guarantee if [condition].
This is for you if:

- [Ideal customer trait]

- [Ideal customer trait]

- [Ideal customer trait]

Ready to join?

— Enroll here: [Link]

Questions? Just reply to this email.

[Your Name]

P.S. [Urgency element—deadline, bonuses, limited spots]




Template #3: The FAQ Email

Purpose: Handle objections and concerns

Structure:

Ve

Subject: Common questions about [Product]

Hey [Name],

I've been getting lots of questions about [Product].

Here are the most common ones:

2

: "Will this work for [objection]?"

A: [Specific answer with example]

2

: "How much time does this require?"

A: [Realistic time commitment]

Q: "What if [fear/concern]?"

A: [Reassurance + proof]

o

: "Is this [too advanced/beginner]?"

A: [Address level appropriateness]

e

: "What's your refund policy?"
A: [Clear refund terms]

Still have questions? Just reply—I respond to every email.

Ready to join? — [Link]

[Your Name]

P.S. [Reminder of deadline/urgency]

Template #4: The Social Proof Email

Purpose: Build credibility through testimonials

Structure:



Subject: What people are saying about [Product]

Hey [Name],

[Product] has been live for [timeframe], and the results are incredible.

Here's what people are saying:

"[Specific result testimonial]"
— [Name, Title]

"[Specific result testimonial]"
— [Name, Title]

"[Specific result testimonial]"

— [Name, Title]

These are real people getting real results.

And you can too.

— Join them here: [Link]

[Your Name]

P.S. Cart closes [date]. Don't miss out.

Template #5: The Urgency Email

Purpose: Create final push before deadline

Structure:



Subject: [Timeframe] left: [Product]

Hey [Name],

This is it.

[Product] enrollment closes in [timeframe].
After that:

- Price goes back to $[higher price]

- Bonuses disappear

- You wait until [next opportunity]

If you've been on the fence, now's the time.

Here's what you're getting:

[Brief recap of key benefits]

— Last chance: [Link]

[Your Name]

P.S. Seriously—{[timeframe] left. Don't procrastinate on this.

Subject Line Formulas for Sales Emails

Formula #1: Direct Announcement

"[Product] is now open"
"Enrollment starts today"

"Cart opens in 1 hour"

Formula #2: Benefit-Driven

"Get [benefit] starting today"
"Finally: [solution] in [timeframe]"

"Achieve [outcome] with [product]"

Formula #3: Curiosity + Benefit

"What [number] people did to [result]"



"The [product] secret to [outcome]"

"Here's how to [achieve result]"

Formula #4: Urgency

"[Timeframe] left: [Product]"
"Last chance: [Benefit]"

"Cart closes tonight"

Formula #5: Question

"Ready to [achieve result]?"
"Still struggling with [problem]?"

"Want to [outcome]?"

Formula #6: Social Proof

"What [number] customers are saying"
"[Name] just achieved [result]"

"How [customer] used [product]"

CTA Optimization Guide

The 3 Elements of Effective CTAS

1. Action-Oriented Language X "Click here"

o/ "Get instant access"

X "Learn more"
«/ "Start building your list"

x "Sigl’l upu
&/ "Join 10,000+ creators"

2. Clear Value Proposition X "Download now"

</ "Download your free templates"

X "Get started"
7 "Get started with your first 100 subscribers"




3. Low-Friction Language X "Purchase the program"

&/ "Get instant access"

X "Buy now"

«/ "Start your transformation"

CTA Placement Strategy

Multiple CTAs throughout email:
Short emails (300 words):

e 1 CTAatend

Medium emails (500-800 words):

e 1 CTA in middle

e 1 CTAatend

Long emails (1,000+ words):

e 1 CTA early (25%)
e 1 CTA middle (50%)

e 1 CTAatend (100%)

Button vs Text Link

Use buttons for:

e Primary CTA
e Sales/enrollment

e High-importance actions

Use text links for:

e Secondary CTAs

e "Learn more" links

e Resource links



PART 2: MONETIZATION SEQUENCES

Sequence #1: Product Launch Sequence (12 Emails)

Pre-Launch Phase (Days -7 to -1)

Email 1: Problem Identification (Day -7)

Ve

Subject: The real reason you're not [achieving result]

Hey [Name],

Let's talk about [problem].

Most people think [common misconception].

But the real issue? [ Actual problem].

Here's what I mean...

[2-3 paragraphs explaining the real problem]

This is costing you [consequence].

Over the next week, I'm going to show you how to fix this.

Tomorrow: Why [current solution] doesn't work.

Talk soon,
[Your Name]

P.S. Something big is coming next week. Stay tuned.

Email 2: Agitate the Problem (Day -5)



Subject: What [problem] is really costing you
Hey [Name],

You know that [problem] I mentioned?

It's worse than you think.

Every day this continues, you're losing:

- [Lost opportunity #1]

- [Lost opportunity #2]

- [Lost opportunity #3]

Here's the math:

[Calculate actual cost—time, money, opportunity|
The good news? It's fixable.

Wednesday, I'll share what's possible when you solve this.

[Your Name]

Email 3: The Possibility (Day -3)



Subject: Imagine if [desirable outcome]

Hey [Name],

Quick question: What would it mean for you to [achieve result]?

- [Benefit scenario #1]

- [Benefit scenario #2]

- [Benefit scenario #3]

This isn't fantasy. It's achievable.

I know because [proof—your story or customer story].

Tomorrow, I'm revealing exactly how to make this happen.

Big announcement coming.

[Your Name]

Email 4: The Reveal (Day -1)



Subject: Tomorrow: [Product Name]

Hey [Name],

Tomorrow at [time], I'm opening enrollment for [Product Name].

This is the complete system for [achieving outcome].

It includes:

- [Key component #1]

- [Key component #2]

- [Key component #3]

I've spent [timeframe] developing this.

[Number] people have already gone through it.

Results: [Impressive outcome]

Tomorrow, doors open.

If you're serious about [outcome], you'll want to be ready.

— Join the waitlist: [Link]

See you tomorrow,
[Your Name]

P.S. Waitlist members get [special benefit].

Launch Phase (Days 1-10)

Email 5: Cart Opens (Day 1)



Subject: [Product Name] is now open

Hey [Name],

It's here.

[Product Name] enrollment is officially open.

Here's what you're getting:

[Full breakdown of modules, bonuses, support]

INVESTMENT:
$[Price] or [Payment plan option]

GUARANTEE:
[Refund policy]

BONUSES (if you enroll by [date]):
- [Bonus #1]

- [Bonus #2]

— Enroll now: [Link]

Questions? Just reply.

[Your Name]

P.S. Early bird bonuses expire [date]. Don't wait.

Email 6: The Methodology (Day 2)



Subject: How [Product] works

Hey [Name],

Yesterday I opened [Product].

Today I want to show you how it works.

My framework has 3 core pillars:

PILLAR 1: [Name]

[Explanation of this component]

PILLAR 2: [Name]

[Explanation of this component]

PILLAR 3: [Name]

[Explanation of this component]

This isn't theory. It's the exact system that [proof].

— See the full curriculum: [Link]

[Your Name]

Email 7: Social Proof (Day 3)



Subject: What students are saying

Hey [Name],

[Product] has been helping people achieve [result] since [date].

Here's what they're saying:

"[Detailed testimonial with specific results]"
— [Name, Title]

"[Detailed testimonial with specific results]"
— [Name, Title]

"[Detailed testimonial with specific results]"

— [Name, Title]

These aren't outliers. These are typical results.

Want to join them?

— Enroll here: [Link]

[Your Name]

Email 8: Objection Crusher (Day 5)



Subject: Is [Product] right for you?

Hey [Name],

The most common questions I'm getting:

Q: "Will this work for me if [objection]?"

A: [Specific answer]

2

: "How much time does this require?"

A: [Realistic commitment]

: "What if I fail?"
A: [Risk reversal]

o

Q: "Can I afford this?"
A: [ROI calculation + payment plans]

[Product] is for you if:

- [Ideal customer trait]

- [Ideal customer trait]

It's NOT for you if:

- [Not ideal trait]

- [Not ideal trait]

Be honest with yourself. Then decide.

— Ready to join? [Link]

[Your Name]

Email 9: Behind the Scenes (Day 6)



Subject: Inside [Product]...

Hey [Name],

Want to see what [Product] looks like inside?

Here's a sneak peek:

[Screenshot or description of Module 1]

[Screenshot or description of community]

[Screenshot or description of resources]

Students say the [specific element] alone is worth the price.

But you get all of it.

Plus: [Bonuses, support, community |

— Get access: [Link]

[Your Name]

P.S. Bonuses expire in [timeframe]. Don't miss them.

Email 10: Urgency (Day 8)



Subject: 48 hours left

Hey [Name],

Two days.

That's all that's left before [Product] enrollment closes.
After that:

- You'll have to wait until [next cohort]

- Price will be $[higher amount]

- These bonuses will be gone forever

If you're still thinking about it, here's what you need to know:
[Brief recap of key benefits and outcomes]

Don't let indecision cost you [result].

— Last chance: [Link]

[Your Name]

Email 11: Final Hours (Day 10, 6 hours before close)



Subject: 6 hours left

Hey [Name],

This is it.

[Product] closes tonight at midnight.

I won't email you about this again after this (promise).

If you're in, you're in.

If you're out, you're out.

But don't decide based on fear or procrastination.

Decide based on where you want to be 90 days from now.

— Enroll: [Link]

[Your Name]

Email 12: Cart Closing (Day 10, 1 hour before close)



Subject: Final call

[Name],

60 minutes.

That's all that's left.

If you're on the fence, let me make this simple:

What's riskier?

Investing $[price] in a proven system...

Or staying where you are for another [timeframe]?

You're protected by my guarantee.

The only risk is regret.

— Enroll now: [Link]

[Your Name]

Sequence #2: Evergreen Sales Funnel (9 Emails)

Trigger: Someone downloads specific lead magnet

Timeline: 16 days, automated

Email 1: Delivery + Welcome (Day 0)

[Standard delivery email—see Starter Kit]

Email 2: Quick Win (Day 2)

[Standard value email—see Starter Kit]

Email 3: Your Story (Day 4)



[Standard story email—see Starter Kit]

Email 4: Framework Introduction (Day 6)

Ve

Subject: My [Number]-step framework for [outcome]

[Teach your framework]

[Soft mention of product]

-

Email 5: Case Study (Day 8)

Ve

Subject: How [Name] achieved [result]

[Share customer success story]

[Mention they used your product]

-

Email 6: The Offer (Day 10)

Ve

Subject: Ready for [outcome]?

[Full product pitch]

[Include bonus with deadline]

.

Email 7: Objection Handler (Day 12)

Ve

Subject: Common questions about [Product]

[FAQ format]
[Address hesitations]

S

Email 8: Deadline Reminder (Day 14)

Ve

Subject: Your bonus expires tomorrow

[Urgency around bonus/special pricing]

[Last chance messaging]

\

Email 9: Final Invitation (Day 16)



Subject: Last email about [Product]

[Final pitch]

[Transition to nurture after this]

Sequence #3: Webinar Funnel (10 Emails)

Pre-Webinar (Days -7 to 0)

Email 1: Invitation (Day -7)

Ve

Subject: Free masterclass: [Topic]

Hey [Name],

I'm hosting a free live training next [Day]:

"[Webinar Title]"

You'll learn:

- [Learning point #1]

- [Learning point #2]

- [Learning point #3]

Plus: I'll reveal [special element].

It's 100% free. But spots are limited.

— Register here: [Link]

[Your Name]

Email 2: Social Proof (Day -5)



Subject: [Number] people registered for the masterclass

Hey [Name],

Over [number] people have already registered for [Webinar Title].

Here's what past attendees said:

"[Testimonial]" —[Name]

"[Testimonial]" —[Name]

Don't miss out.

— Register: [Link]

[Your Name]

Email 3: Content Tease (Day -2)

Ve

Subject: What I'll reveal on [ Webinar Topic]

Hey [Name],

Quick preview of what I'm covering in [Webinar Title]:
- [Specific tactic #1]

- [Specific tactic #2]

- [Specific tactic #3]

This stuff isn't available anywhere else.

Webinar is [Day] at [Time].

— Make sure you're registered: [Link]

[Your Name]

Email 4: Day-of Reminder (Morning)




Subject: Today: [Webinar Title]

Hey [Name],

Today's the day!

[Webinar Title] starts in [X] hours.

Here's your link: [Link]

Set a reminder so you don't miss it.

See you there,
[Your Name]

P.S. Can't make it live? Register anyway—I'll send the replay.

Email 5: Starting Soon (1 hour before)

Vs

Subject: Starting in 1 hour

[Name],

We're going live in 60 minutes.

Here's your link: [Link]

See you there!
[Your Name]

Post-Webinar (Days 1-5)

Email 6: Replay + Offer (Immediately after)




Subject: [Product] is open (+ webinar replay)

Hey [Name],

Thanks for attending [Webinar Title]!

Here's the replay: [Link]

As promised, [Product] is now available.

[Include everything from webinar pitch]

Special attendee bonus: [Bonus]

But this is only available for [timeframe].

— Enroll now: [Link]

[Your Name]

Email 7: FAQ (Day 2)

Subject: Questions about [Product]

[Standard FAQ email]

Email 8: Case Study (Day 3)

Subject: How [Name] used [Product]

[Success story related to webinar content]

Email 9: Bonus Expiring (Day 4)



Subject: Your [Product] bonus expires tomorrow

Hey [Name],

Quick reminder: The special bonus from [ Webinar] expires tomorrow.

After that, it's gone forever.

Here's what you're getting:

[Recap product + bonus]

— Claim your bonus: [Link]

[Your Name]

Email 10: Cart Closing (Day 5)

Ve

Subject: Final hours: [Product]

[Name],

This is your last chance.

[Product] enrollment closes tonight at midnight.

— Last chance: [Link]

[Your Name]

Sequence #4: Tripwire to Core Offer (5 Emails)

Trigger: Someone buys your $27-$47 tripwire product

Goal: Ascend to $297-$997 core product

Email 1: Delivery + Welcome (Immediate)




Subject: Your [Tripwire Product] is ready!

Hey [Name],

Welcome! You now have access to [Tripwire Product].

— Access here: [Link]

Here's what to do first:

[Quick start instructions]

Enjoy!
[Your Name]

P.S. Keep an eye on your inbox. I have something special for you later this week.

Email 2: Quick Win Focus (Day 3)

Ve

Subject: How's [ Tripwire Product] working for you?

Hey [Name],

You've had [Tripwire Product] for a few days now.

How's it going?

Most people get stuck on [common challenge]. If that's you, here's what to do:

[Helpful tip]

Any questions? Just reply.

[Your Name]

Email 3: Bridge to Core Product (Day 7)




Subject: Taking [topic] to the next level

Hey [Name],

You got great results with [ Tripwire Product].
But here's the thing: that's just the beginning.
[Tripwire] teaches you [what it covers].

But to really [achieve bigger outcome], you need [what Core Product offers].
That's what [Core Product] is for.

It includes:

- [Everything from Tripwire]

- Plus: [Advanced content]

- Plus: [Support/Community]

- Plus: [Additional resources]

As a [Tripwire] customer, you get [special pricing]:

Regular price: $[Full Price]

Your price: $[Discount Price]

— Upgrade now: [Link]

[Your Name]

Email 4: Social Proof (Day 10)



Subject: What [Core Product] customers achieve

Hey [Name],

People who upgrade from [Tripwire] to [Core Product] see incredible results:

"[Testimonial about going from tripwire to core]" —[Name]

"[Testimonial]" —[Name]

The difference? [What core product adds].

Your upgrade price is locked in for [timeframe]:

— Upgrade to [Core Product]: [Link]

[Your Name]

Email 5: Final Upgrade Offer (Day 14)

Ve

Subject: Your special [Core Product] pricing expires

Hey [Name],

This is your last chance to upgrade to [Core Product] at [Discount Price].

After today, you'll pay full price ($[Full Price]).

Here's what you're missing:

[Recap of additional value]

Ready to unlock the full system?

— Upgrade now: [Link]

[Your Name]

P.S. This pricing is only for [Tripwire] customers. Don't miss it.




Sequence #5: Cart Abandonment Recovery (3 Emails)

Trigger: Someone visits sales page but doesn't buy

Timeline: 5 days

Email 1: Did Something Go Wrong? (2 hours after)

Ve

Subject: Did something go wrong?

Hey [Name],

I noticed you were checking out [Product] but didn't complete enrollment.
No judgment—it happens.

I wanted to check in:

Were you:

- Unsure if it's the right fit?

- Looking for payment plan options?

- Waiting to ask questions?

- Just browsing?

Whatever it is, I'm here to help.

If you have questions, just reply to this email.

And if price was the concern, I do have a 3-payment option: [Link]

Thanks,
[Your Name]

Email 2: Objection Crusher (Day 2)



Subject: Common concerns about [Product]

Hey [Name],

Still thinking about [Product]?

Here are the questions I hear most often:

o

: "Will this work if [objection]?"

A: [Specific answer]

2

: "How long will it take?"
A: [Timeline]

o

: "What's the guarantee?"
A: [Refund policy]

Still not sure? Reply with your question—I respond to every email.

Ready to join?

— Enroll here: [Link]

[Your Name]

Email 3: Final Invitation (Day 5)

Ve

Subject: Last email about [Product]

Hey [Name],

This is my last email about [Product].

I don't want to spam you, so after this, I'll stop mentioning it.

But if you're still interested, here's the link: [Link]

If not, no worries—you'll still get valuable content from me every week.

Either way, thanks for being here.

[Your Name]




PART 3: PRODUCT CREATION

Product Validation Worksheet

Step 1: Problem Identification

What specific problem does your product solve?

Is this problem urgent/painful enough to pay for? [ | Yes [ ] No

Can you articulate this problem better than your audience can? [ | Yes [ | No

Step 2: Audience Validation

Who exactly is this for? (Be specific)

Do they have money to spend on this? [ | Yes [ | No
Are they actively searching for solutions? [ ] Yes [ | No

Do you have access to this audience? [ | Yes [ ] No

Step 3: Market Research

What similar products exist?

1.

2.

3.

How is yours different/better?

What's the gap your product fills?




Step 4: Demand Validation

Survey your list:

Question 1: "What's your #1 challenge with [topic]?"

[Send to list, collect responses]
Question 2: "If there was a product that solved [their problem], how much would you pay?"

Under $50
$50-$100
$100-$300
$300-$500
$500+

Question 3: "Would you be interested in [product concept]?"

Yes, definitely
Maybe
No

Results:

e Total responses:
e "Yes, definitely": (Need 20%+ to proceed)

e Median price range:

Step 5: Waitlist Test

Create waitlist page with:

e Product concept
e Key benefits (3-5 bullets)

e Email signup form

Goal: 50+ signups = strong validation
Results:

e Emails sent:



e  Waitlist signups:

e Conversion rate:

%

If 10%+ convert to waitlist — Build the product

The 7 Product Types Comparison

Product Type Creation Time Pricing Scalability Best For
Templates/Swipe Files 1-2 weeks $27-$97 Very High Quick wins, Low barrier
Masterclass/Workshop 1-2 weeks $47-$197 Very High Single topic deep dive
Self-Paced Course 4-6 weeks $97-$997 Very High Complete transformation
Membership 3-4 weeks setup $27-$97/mo High Ongoing support

Group Coaching 2-3 weeks $997-$2,997 Medium High-touch guidance
1-on-1 Coaching 1 week $2,000-$10,000 Low Personal transformation
Done-For-You 1-2 weeks $500-$5,000 Low Hands-off solution

MVP Creation Timeline (30 Days)

Week 1: Planning & Validation

Day 1-2: Validate problem with survey

Day 3-4: Create waitlist page

Day 5-7: Collect 50+ waitlist signups

Week 2: Outlining & Structure

Day 8-9: Create detailed product outline

Day 10-11: Decide on format (video, written, hybrid)

Day 12-14: Gather examples and resources




Week 3: Content Creation

Day 15-18: Create core content (modules/lessons)
Day 19-20: Create worksheets/templates

Day 21: Record/write bonus content

Week 4: Polish & Launch Prep

Day 22-24: Edit and refine all content
Day 25-26: Set up delivery platform
Day 27-28: Test everything

Day 29-30: Launch to waitlist

Pre-Sell Strategy

Why Pre-Sell?

Benefits:

1. Ultimate validation (money = real demand)
2. Cash flow before creation
3. Built-in accountability (paying customers waiting)

4. Feedback loop (ask what they want)

The Pre-Sell Offer

Email to waitlist:



Subject: [Product] Early Bird (48 hours only)

Hey [Name],

Thanks for joining the [Product] waitlist.

I'm opening early bird enrollment TODAY.

Here's what you're getting:

[List modules, bonuses, support]

Regular price: $497
Your early bird price: $297 (save $200)

This price is only available for 48 hours.

After that, it goes to $397 for next wave, then $497.

Ready to get started?

[ENROLL NOW - $297]

Product delivers in 30 days. If [ don't deliver as promised or you're unsatisfied for any reason, full refund—no questions
asked.

Questions? Just reply.

See you inside,

[Your Name]

P.S. $297 for 48 hours. Then price increases. Secure your spot: [LINK]

Pre-Sell Validation Metrics

Strong validation:

e 20%+ of waitlist buys

e Build the product

Moderate validation:

e 10-20% of waitlist buys

e Build MVP version, refine based on feedback



Weak validation:

e Under 10% of waitlist buys

e Re-evaluate offer, price, or audience

Pricing Framework

Value-Based Pricing Formula

Product Price = Transformation Value x 0.05 to 0.10

Example:

e Your product helps them make $10,000 more per year

e Price at 5-10% of value = $500-$1,000

e Choose $497 or $997

The 3-Tier Pricing Model

Tier 1: Self-Paced ($197)

e Course content only

e Email support

Tier 2: Guided ($497)

e Everything in Tier 1
e Group Q&A calls

e Community access

Tier 3: VIP ($997)

e Everything in Tier 2
e l-on-1 strategy call

e Personal audit



Typical distribution: 20% Tier 1, 60% Tier 2, 20% Tier 3

Payment Plan Strategy

One-Pay vs. Payment Plan:

One-Pay: $497
3-Payment Plan: 3 x $179 = §537

Why this works:

e Lower barrier to entry ($179 feels more achievable)
*  You make $40 more total

e 30-40% increase in conversions

Sales Page Copy Template

Above the Fold

HEADLINE:

[ [Achieve Outcome] in [Timeframe] (Even If [Common Objection])

SUBHEADLINE:

{ The complete [adjective] system for [achieving result] without [pain point]

BUTTON: "Enroll Now"

Section 1: The Problem

"Here's the problem..."

[2-3 paragraphs describing their current struggle]
You're [pain point].

You've tried [failed solutions] but nothing works.

And every day this continues, [consequence].



Section 2: The Solution

"That's why I created [Product Name]"

[Product Name] is the complete system for [achieving outcome].
Inside, you'll get:

MODULE 1: [Name] You'll learn [specific outcome]
MODULE 2: [Name] You'll learn [specific outcome]

MODULE 3: [Name] You'll learn [specific outcome]

Section 3: What's Included

BONUSES:

[Bonus #1] ($[ Value])
[Bonus #2] ($[ Value])
[Bonus #3] ($[ Value])

SUPPORT:

[Type of support]

[Community access]

GUARANTEE: [Refund policy]

Section 4: Social Proof

"What Students Are Saying"

[3-5 detailed testimonials with specific results]

Section 5: Who This Is For

This is perfect for you if:

[Ideal customer trait]
[Ideal customer trait]

[Ideal customer trait]



This is NOT for you if:

[Not ideal trait]
[Not ideal trait]

Section 6: Investment

INVESTMENT:

Option 1: One payment of $[Price]
Option 2: [Number] payments of ${ Amount]

[ENROLL NOW]

Section 7: FAQ

Q: [Common question]? A: [Answer]
Q: [Common question]? A: [Answer]

[Repeat for 5-8 common questions]

Section 8: Final CTA

"Ready to get started?"
[Recap transformation]

[ENROLL NOW]

PART 4: LAUNCH EXECUTION

60-Day Launch Roadmap

Days 1-14: Validation Phase

Week 1:
Survey list about problems

Analyze results for patterns

Define product concept



Week 2:

Create waitlist page
Send waitlist email to list

Goal: 50+ waitlist signups

Validation checkpoint: If 50+ signups, proceed to creation.

Days 15-44: Creation Phase (30 Days)

Week 3:

Create detailed outline

Batch-write/record first 3 modules
Week 4:

Complete remaining modules

Create all worksheets/templates
Week 5:

Design and polish all content
Set up delivery platform
Test everything

Week 6:

Write launch emails (all 12)
Write sales page copy

Create graphics/assets

Days 45-54: Pre-Launch Phase (10 Days)

Day 45-47 (3 days before launch):

Send pre-launch emails (Problem, Agitate, Possibility)

Build anticipation
Day 48 (2 days before):

Send "Reveal" email

Open waitlist for early bird



Day 49 (1 day before):

Final pre-launch reminders

Confirm everything ready

Days 50-60: Launch Phase (10 Days)

Day 50 (Launch Day):

Send "Cart Opens" email
Monitor sales

Respond to questions
Days 51-58:

Send daily launch emails

Track metrics

Adjust messaging based on feedback
Day 59 (Final Day):

Send urgency emails (6 hours, 1 hour before close)
Push hard

Day 60 (Post-Launch):

Send cart closed email
Deliver to customers

Collect testimonials

Launch Week Schedule

Monday (Cart Opens)

6am: Send "Cart Opens" email
9am: Check sales dashboard
12pm: Respond to all questions
3pm: Share on social media
6pm: Evening check-in

9pm: Review day 1 metrics

Goal: 20-30% of total launch sales




Tuesday-Thursday (Nurture Period)

Daily tasks:
Send daily email (value + reminder)
Monitor sales

Respond to questions within 2 hours

Share testimonials as they come in

Goal: Maintain momentum, address objections

Friday-Saturday (Urgency Build)

Friday:
Send "Half
way Point" email

Emphasize limited time remaining

Share more social proof
Saturday:

Prepare for final push
Queue up urgency emails

Test all systems

Sunday (Final Day)

6am: "24 Hours Left" email
12pm: "Final Day" email
3pm: "12 Hours Left" email
6pm: "6 Hours Left" email
9pm: "3 Hours Left" email

11pm: "1 Hour Left" email

Goal: 30-40% of total sales happen today




Metrics Tracking Sheet

Daily Launch Tracker
Day Emails Sent Open Rate Click Rate Sales Revenue Cumulative
1 $ $
2 $ $
3 $ $
4 $ $
5 $ $
6 $ $
7 $ $
8 $ $
9 $ $
10 $ $

Key Metrics to Track

Email Performance:

Open rate per email
Click rate per email
Reply rate

Unsubscribe rate
Sales Performance:

Total sales
Conversion rate (sales / list size)
Revenue per subscriber

Average order value
Funnel Performance:

Sales page visits



Cart abandonment rate

Checkout completion rate

Post-Launch Optimization

Week 1 After Launch

Customer Onboarding:

Send welcome email to buyers
Provide quick-start guide
Host first Q&A call

Begin gathering feedback

Non-Buyer Follow-up:

Send "cart closed" email
Offer last-minute enrollment (24-hour extension)

Return to nurture sequence

Week 2-4 After Launch

Data Analysis:

Calculate all metrics

Identify what worked

Identify what didn't

Survey non-buyers (why didn't you buy?)

Content Optimization:

Update product based on feedback
Improve weak modules
Add requested features

Collect testimonials

Month 2-3 After Launch

Evergreen Setup:

Convert launch sequence to evergreen



Set up automated funnel
Test evergreen funnel with new subscribers

Optimize based on results
Planning Next Launch:

Set date for next cohort
Plan improvements
Update pricing (if needed)

Prepare new bonuses

Revenue Tracking Dashboard

Monthly Revenue Tracker

Month Email Revenue Product Sales Revenue/Subscriber Growth %
Jan $ $

Feb $ $

Mar $ $

Apr $ $

May $ $

Jun $ $

Product Performance Tracker

Product Price Units Sold Revenue Refund Rate NPS
[Name] $ $ %

[Name] $ $ %

[Name] $ $ %




CONGRATULATIONS!

You now have everything you need to:

7 Write emails that convert

</ Build monetization sequences that work
7 Create products your audience wants

</ Launch successfully

7 Generate $5K-$50K+ from your email list

The only thing left?
Execute.

Your first $10K launch is waiting.

This toolKkit is part of the Email Marketing Mastery series.
For the complete system, visit: [YOUR BLOG URL]

Questions? Email: [YOUR EMAIL]

© [Your Name/Brand] | All Rights Reserved



